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Why You Need to Start 
Using  

Video Marketing 

 
 
 
 
 



 
 

Video Content Marketing 
 
 
 

A Bunch of Numbers 
 
 



1.9 Million  
Words  

 
 
 
 



1.9 Million  
Words  

 
 
 
 

The value of one minute of video* 
 
 
 
*Dr. James McQuivey of Forrester Research 



100 Million 



100 Million 

That’s the number of Internet users 
who watch online video each day 



16 minutes and  
49 seconds  

 
 
 
 



16 minutes and  
49 seconds  

 
 
 
 

That’s how much time the average user 
spends watching online video ads every 
month* 
 
*comScore 



10 Seconds 



10 Seconds 
That’s how long you have to grab the 
attention of viewers in a video 
marketing clip 



5 Minutes 



5 Minutes 

• Desktop:  2 minutes or less 
• iPhone:  2.4 minutes 
• Android:  3 minutes  
• Symbian:  4 minutes 
• iPad:  5 minutes 

Lengths of Time Viewers 
Stick with Videos 



Take Aways 



Take Aways 
More complex, impactful than the 
printed word 



Take Aways 
Very popular  
 
Preferred medium for information and 
entertainment 



Take Aways 
Relied upon for general communication 



Take Aways 
Very short attention span 
 
Grab the viewer very quickly 



Take Aways 
Very short amount of time   
Be concise 
Be interesting  
Be of value to the viewer 



Take Aways 
You need a designated video production 
person as much as you need a graphic 
designer 





Creating Products 
 

Placing Products 



Basic Production Requirements 



Basic Production Requirements 



Basic Production Requirements 

Light 

Camera and Tripod 

Microphone 
and  
mic stand 

Background Light 
Background Light 

Green Screen 



Basic Production Requirements 



Basic Production Requirements 



Basic Production Requirements 



Basic Production Requirements 



Basic Production Requirements 



Basic Production Requirements 



Basic Production Requirements 



Basic Production Requirements 



Basic Production Requirements 



Basic Production Requirements 
Tips for Production 



Basic Production Requirements 
Tips for Production 
 

• Include all the components 
in one session 



Basic Production Requirements 
Tips for Production 
 

•Have talent provide a 
change of clothing 



Basic Production Requirements 
Tips for Production 
 

•Consider a two year shelf 
life for generic material 



Basic Production Requirements 
Tips for Production 
 

•Orient presentation to one 
person and appeal to one 
person, not a large 
audience 



Basic Production Requirements 

Conduct the video session 
 



Basic Production Requirements 

The process is not always  
simple and smooth 

 





Basic Production Requirements 

Download footage to computer 
 



Basic Production Requirements 

 
 



Basic Production Requirements 

 
 



Basic Production Requirements 

 
 



Basic Production Requirements 

 
 



Basic Production Requirements 

 
 



Basic Production Requirements 

• Creating an Edit List 
 



Basic Production Requirements 

 
 



Basic Production Requirements 

• Create files in file sharing location 
 



Basic Production Requirements 

 
 



Basic Production Requirements 

 
 



Basic Production Requirements 

 
 



Basic Production Requirements 

• Receive the final edited piece and install 
on YouTube 
 



Basic Production Requirements 



Post Production 



Post Production 



Post Production 



Basic Production Requirements 

• Install links on Web Site 
 



 
 



 
 



 
 

Class 
Detail 
View in 
Lumens 



Overview of Standard Products 

Videos showing  
• Teacher Profiles 
• Look and Learn 
• Class Highlights 

 



 
 
 
 
 



Link to 
video in 
an email 



Link to 
video in 
an email 





Links in a 
Newsletter 



Links 
in a 
Blog 



Possible Video Products 

• Teacher Profile 
• Content Marketing 
• Class highlights 
• FAQ 
• Demonstration Technique or Concept 
• Student testimonial 
• New classes (coming up) 
• Policy or procedures 

 



Incentives to the student 
 
• Provide link in an email that leads to free 

information or content that is of high value to 
the customer.  Videos can create a compelling 
delivery vehicle for this information. 
 

Possible Video Placement 



• YouTube 
• Web Site 
• Blogs 
• Twitter 
• Email attachments 
• FaceBook 
• Tumblr 
• Instagram (60 seconds maximum) 

 

Possible Video Placement 



• Did you create your final products in the 
designated timeframe and under budget? 
 

• Did you eliminate variables and control all 
aspects of the process? 
 

Measuring Success 



• Are you getting an ever increasing “views”? 
 

• Do you have a bump 
• in enrollment? 

 
• Are videos helping students make class 

selections? 
 

Measuring Success 



• Have you created a compelling presence that is 
generating repeat viewing? 
 

• Are students interacting with staff and teachers 
generating new ideas for video products?  
 
 

Measuring Success 



• Following these guidelines you will be creating 
your own timely, inexpensive videos to serve as the 
centerpiece of your total marketing effort 
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